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Media Sales Services
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Operational Review Continued

The Group's MMOB business involves installing, operating and maintaining equipment and LCD units in transit vehicles
for the transmission of tailor-made programmes and advertisements, sourcing programme content and marketing
and selling advertising on the MMOB system.

The MMOB system is an attractive and effective medium for advertisers because of its ability to reach a sizable
audience daily.
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Media Sales and Services MMOB can support any type of major outdoor advertising campaign. The Group continued
to increase its customer base and enjoy a high percentage of repeat customers during the year. Our customers include
advertising agencies and companies in the cosmetics, pharmaceutical, electronics, telecommunication, food and beverage,
jewellery, leisure, media, finance, banking, insurance, retail, education and real estate sectors. During 2005 we

will also be targeting growing industries, such as fitness and beauty products, fast moving consumer goods, banking
and finance. We will continue aggressively to add to our customer base in 2005.
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In addition to offering a variety of sales packages to suit advertisers with diverse campaign objectives and budgets,

the Group provides value-added services. To increase media sales, the Group employs various techniques to encourage
customers to commit to advertising bookings, including discounts, bonus spots and special advertising packages

for long-term commitments.

RIEMEEREER  UEATRAESEPMEGTEMBEEN  KENTKREEERYE - RTRAKEHER  £F
NEEXRBABBEFRARESER  BRFANEE BrBIEEHER RRUEPRHABIESERS -

Programming MMOB programme content is specifically tailored to hold the interest of transit vehicle passengers.
Contents include music videos, movie trailers, drama series, animation, travelogues and interactive games on iClub.
RoadShow also offers infotainment programmes including civic affairs information, community service messages,
crime prevention tips, gourmet guides, health education, sports and recreation, business and economic reviews, news
and celebrity interviews. Our MMOB programmes have attracted much attention from public transit vehicle passengers
due to the creative, unique, informative and entertaining contents.
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During the year, RoadShow entered into an agreement with Xinhua News Agency (‘\ . ﬁ : i-'“ﬂ ]
to telecast informative Mainland news and produced a special programme on the 2004 ALH e *tﬁt’i &1.
Athens Olympic Games. In addition, we developed a series of special programmes x A |

{l’!"*

and events such as "Hello Xiaoping™ — a programme about the history and daily life of

former leader Mr. Deng Xiaoping; and "The Story of Xue Long” which is about the Mainland's
only operational icebreaker vessel in the Antarctic. These were well received by our
transit vehicle audiences.

RoadShow also moved beyond programmes inside the transit vehicles during
2004 by hosting special outdoor events. RoadShow co-hosted with the China
Polar Museum Foundation the visit of Xue Long to Hong Kong in October which
drew thousands of visitors. Four live concerts featuring various singers in
Hong Kong were also sponsored.
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During the ceremony named "Light up the Athens Olympic — The Chinese Spirit", guests cheering for the 2004 Olympic representatives of the

PRC. (From left to right) Mr. Mao Hongcheng, General Manager of N.C.N. Limited (Hong Kong, Macau and Taiwan areas); Mr. Zhou Shun Ao,

Vice President of Xinhua News Agency, Asia Pacific Region Office; Mr. Xue Yongxing, President of Xinhua News Agency, Asia Pacific Region Office;

Mr. John CC Chan, Managing Director of KMB and Chairman of RoadShow Group; Ms Winnie J. Ng, Group Managing Director of RoadShow Group;

Ms Amanda Lui Yee Fai, Director & Chief Operations Officer of RoadShow Group and Mr.Yeung Chun Yiu, Chief Programme Officer of RoadShow Group.
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With the growth in popularity of the Short Message Service ("SMS"] provided by telecom companies, RoadShow
launched iClub in December 2003, which provides an interactive platform for both advertisers and passengers.

The establishment of iClub will enable passengers to enjoy the convenience of this value-added service uniquely designed
for users of transit vehicles.

Charity appeals from about 80 organisations were aired during the year including Flag Day organisers, the Heep Hong
Society, Oxfam Hong Kong, the Community Chest, the Hong Kong Council of Social Service, World Vision, Hong Kong
Red Cross, Orbis, Sports Federation & Olympic Committee of Hong Kong, China, Wu Oi Christian Centre and many others.
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Operational Review Continued

The Group will continue to enrich and diversify its programme content by sourcing more regional and local content
suppliers and introducing more interactive games to members of iClub. We will also offer special feature programmes
and participate as a media partner in various concerts, movie productions and other events. The Group will continue
to devote more resources to in-house production and focus on enriching and upgrading contents to generate greater
interest in our programmes.
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Operations Trials of the Global Positioning System ("GPS") were initially focused on bus tracking and bus fleet

management. This will enable the provision of real time information and add value to RoadShow services. Phase Il of

the GPS trial on selected transit vehicles was conducted in 2004. Installation of the GPS/bus tracking system will

begin once the Group's specifications are fully satisfied.

To facilitate more effective management of the operations and maintenance of the MMOB system on transit vehicles,

proprietary software was incorporated into the existing bus management system which enabled accessing real time

statistical reports on the reliability and performance of the MMOB system.
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Experience of MMOB Service on Buses
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Our Captive Power'
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97% of the general public aged 15-54 have experienced the service
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Profiles of Bus Service User
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Attitudes of the general public towards the service stays largely positive since
the service launched
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China Mainland
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Operational Review Continued

Beijing, Shanghai and Guangzhou are the engines of growth in advertising expenditures on China Mainland and offer
immense business opportunities for our joint ventures in these cities. During the year we acquired advertising space
in additional bus shelters at prime locations in Beijing and Guangzhou that have 10 year terms which means we

can capture the expected growth in advertising expenditures in connection with the international events that are scheduled
in 2008 and 2010. The additional spaces were acquired in the second half of 2004 thus their contributions to revenue
will be fully reflected in 2005.

RoadShow will leverage its experience and success in Hong Kong to explore future growth opportunities in other
parts of the Mainland. Our market penetration plan is focused on high potential markets marked by high consumer
spending and dense populations. The Group will continue to prudently expand its existing core business in outdoor
and electronic media sales on the Mainland and overseas.
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For three consecutive years RoadShow received the Caring Company Award from the Hong Kong Council of Social Service.
The Group continuously supports many charities and non-profit organisations through the dissemination of community
service messages and charity appeals on MMOB. The Group also participates in various charity and fund raising

events and encourages its employees to participate in the dress causal day organised by the Community Chest.

The Group will continue to support civic education by producing informative and educational programmes to our transit
vehicle passengers.
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People are our greatest asset and the key to our business success. The Group is committed to nuturing a culture
across the whole organisation where employees feel a sense of belonging and are valued and appreciated. The Group
promotes teamwork and continuously seeks to improve our work processes. We offer an equitable and competitive
remuneration and benefits package to all employees. The Group also provides our people with the necessary tools,
training, support and infrastructure so that they can be highly effective and productive.
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